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APPLIED ECONOMICS
Paper -1 & 11

Principlesof Marketing/ I nter national Marketing

Time: ThreeHours

Maximum Marks : 40+40=80 (For Regular Students)

Minimum Pass Marks : 33%

Maximum Marks : 50+50=100 (For Private Students)

Minimum Pass Marks : 33%

it ueT g1 Sl
Attempt all questions.

Qus-37 / Section-A
fuur &t upfir g & &t fadamT HIR
Describe Nature and Scope of Marketing.

JUYIhT FAER Pl THIIT &R dlel gcpl dt fadamT HIfvr|

Discuss various factors effecting consumer behaviour.

S St dgh Pl TRl Pl AT |
Explain various stage of product life cycle.

¥us-9 / Section-B
fosoe @ €2 s &1 qec qHes|

What isAdvertisement? Explainitsimportance.

SHma FruRor b fafte faftat o a9y
Explain various methods of price determination.

IR i 3mard Frafa A o wwsmsy
Explainimport and export policy of Indian Government.
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